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Abstract

The present study aimed at investigale mediating affective state in the relationship
between Customer perception of online website security and reorder service intention. The
study was applied on Customers of Clothing stores multidepartment. Data were collected
from 425 and 37 invalid forms were excluded for statistical analysis. Accordingly. the
number of valid questionnaire has reached (388). This study employed path analysis 10 test
the research Hypotheses by using AMOS v. 23 program. The results research showed that
there is a significant positive eftect of Customer perception of online website security on
affective state and reorder service inteition. Also, The results research showed that there is
& significant positive effect of affective state on reorder service intention. Finally, affective
state mediates the relationship between Customer perception of online website security and
reorder service intention.

Keywords:( Customer perception of enline website security, affective state, teorder service
intention) . :
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