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Thrs research aimed at rnvestlgatlng the effect of customer Iearmng

resources on customer Iearnrng wrth an appllcatlon to the arrlmes customers in

Egynt. anary data were collected from 350 customers: using the online

.'questlcnnalre vra the search engrne Gdogle Drive. The statrshcal soﬁware

(PLS—SEM) wes employed to test the hypotheses

"y




The findings confirmed that there are a significant effect of customer
learning resources (direct experience,word of mouth,mass media,advertising) on

customer leaming dimensions(cognitive dimension & affective dimension).

Keywords: Customer Learning Resources, Customer Learning,Word of

Mouth.
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