o kil Jaendl  Aaladl ol 91 g (o g sl (B gl (s ABDMR)
san b Al g Uadl| £3kac
the relationship between viral marketing and the customer's

emotional attachment to the customers of the tourism sector
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Abstract
The main objective of this study is to determine the relationship between

viral marketing and the customer's emotional attachment to the customers of
the tourism sector in Egypt. The data obtained from the electronic survey
lists that were launched on a representative sample of the tourism sector in
Egypt (tourists and visitors) , And the number of valid lists (384) was a list
of Egyptian, Arab and foreign clients. The data were statistically analyzed
using the SPSS program. The results of the study indicate that there is a
positive correlation between viral marketing and the client's emotional
correlation with the tourism sector Egypt.

Keywords:

Viral Marketing: Encourage customers to exchange marketing messages 10
others at low cost through spoken word to facilitate communication.
Customer's emotional attachment: Is the sense of importance and
enthusiasm Enthusiasm, inspiration, pride and self-enjoyment Intrinsic

Enjoy, and the ability to address the feelings and feelings of the customer.
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