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Abstract
The present study aimed at determining the impact of unethical marketing

behavior on customers’ punitive intentions. Data were collected from 384
- customers of mobile telecommunication companies in Gharbia Governorate. Path
analysis was employed to test the hypoth@ses through AMOS V. 21 program. The
results of the study show that there is d significant positive effect of the unethical
marketing behavior in product and promotion on customers’ punitive intentions
(NWOM and protest bchavidr). Also, unethical marketing behavior in price has a'
significant negativé effect on customers’ punitive intentions (NWOM and protest.
behavior), and there is no significant effect of the unethical marketing behavior in
distribution on customers’ punitive intentions {NWOM and pretest behavior).

" Keywords: { Unethical Marketing Behavior, Customers’ Punitive
Intentions, Negative Word of Mouth, Protest Behavior).
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