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Abstract

This study aims to determine the relationship between social benefits and
customer helping behavior. Also indicate the role of customer- company
identification as a mediator variable in the interpretation of the
relationship between social benefits & inter customer helping behavior. A
proposed model was developed based on literature review and pilot
study then tested by the means of sufvey-based questionnaires. (315)
valid questionnaires were collecied through a non-probability
convenicnce sampling .technique from different participants in private
fitness centers in Egypt. Data were analysed using structural equation
modeiling on Smart PLS. The resufts showed the direct relationship
between social benefits & customer- company identification on inter
customer helping behavior. In addition, findings showed that the
customer- company identification as a mediator variable on the

relationship between social benefits & inter customer helping behavior .

Keywords: customer- company identification - social benefits- customer
helping behavior- Social identity theory - fitness centers. :
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