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Abstract:
The concept of consumer engagement has gained substantial importance from
both academicians and practitioners. Consumer engagement antecedents have
been studied extensively in comparison with its consequences despite its role in
enhancing consumer brand relationships especially brand loyalty. There is a
clear contradiction between previous studies® results concerning the relationship
between consumer engagement and brand loyalty which calls for proceeding
study to clarify this contradiction. In the light of the increasing importance of
brand trust within the context of consumer brand relationships, this study aimed
at determining the effect of brand trust on the relationship between consumer
engagement and brand loyalty among fast food consumers in Cairo governorate,
Four hypotheses have been developed, a questionnaire has been used, and the
mall intercept method has been employed to collect primary data fast food
consumers in Cairo governorate. Structure Equation Model (SEM) has been
employed and results showed that there a positive relationship between
consumer engagement and each of brand loyalty and brand trust. Results also
showed that there is a positive relationshi p between brand trust and brand loyalty.
Moreover, brand trust mediated the relati onship between consumer engagement
and brand loyalty among fast food consumers in Cairo governorate which
enhanced the knowledge of consumer engagement discipline. Results were
discussed, practical implications were extracted, recommendations were
presented, and based on the research limitations, several future researches were
suggested,
Keywords: Consumer Engagement, Brand Loyalty, Brand Trust, Fast
Food Restaurants, Cairo.
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