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Abstract
The Impact of Marketing Deception on
Customers with Egyptian Banking Sector

The marketing deception in the banking banks led to the
impact of mehtal image of many of the dealers in light of the
existence of a lot of marketing variables, whether from the point of
view of banking or the paint of view of customers. The statistical
analysis of the study sample reached the following results:

2. There are.significant differences of statistical significance
~ between the face of marketing deception in banks and
build a mental image of customers towards banking banks.

b. There are significant differences of statistical significance
between marketing deception and marketing mix from the
point of view of the bank and customers.

c. The results indicate the existence of significant differences
of statistical significance between marketing deception and
elements of the promotional mix.

d. There are differences of statistical similarity between
marketing deception and surrounding  banking
environment, "both internal and external environment.

- The most important recommendations to overcome the
marketing deception in the banking sector

1. Credibility and transparency when entering into contracts
with customers when requesting products in terms of
interest, commissions and all bank expenses

2. Responsive marketing to meet all customer needs of
electronic banking products

3. The use of strict legal procedures from regulatory institutions
such as the Central Bank and others to provide protection to
clients of deception tricks in all its forms, whether by some of
banks or some of institutions that do its work.
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