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Abstract A '

This research aimed to investigate the direct and indirect effccts of creating value
o factors for youtube advertising on patronage intention with brand via advernsmg

value. Data were collected from customers of social networking sites using

online survey path analysis technique i employed to test the research hypotheses
using Warp PLS6. - | :

" The research results showed that there are positive significant effects of tho

factors of creating value for youtube advertisinig on advertising value, patronage

intention with. Also, there is a negative significant’ effect of irritation on -

patronage mtentton Moreover, the ﬁndmgs showed that advemsmg value
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mediated the relatlonshlp betwéen the factors of creating value and patronage

intention. : -
Keywords: Credibility, Advenising creativity, Irritation, Social Norms,
Community identification, Advertising value, Brand patronage intention.
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