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Abstract:  
The main objective of this research is to determine the impact of 

Entrepreneurial Characteristics on Organizational Creativity, applied on some 

Egyptian Startups, through a review of previous studies in this regard, A 

proposed model for research hypotheses was designed to illuminate causal 

relationships between the variables, based on path analysis to illustrate the 

strength of the linear relationship between research variables using SPSS. 

To collect primary data, a questionnaire has designed Includes two scales: 

entrepreneurial characteristics scale, Organizational creativity scale, the tests 

were conducted to assess the validity and Reliability of the research variables 

scales. The questionnaire was directed to a sample of entrepreneurs in the 

startups under the research, The sample size was (205) and the response was 

(205) percentage (100%) of the total sample size. 

The findings show that there is a statistically significant positive effect of 

entrepreneurial characteristics on organizational creativity. The results also 

showed a significant positive effect of the need for achievement on 

organizational creativity. The results also showed a significant positive effect of 

risk-taking on organizational creativity. The results also showed a significant 

positive effect of creativity on organizational creativity. 

Keywords: Entrepreneurial Characteristics - Entrepreneurs - Organizational 

Creativity - Startups. 
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