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Abstract

The main objective of this research is to measure the impact of innovative 

marketing as a mediating variable in the relationship between marketing 

knowledge management and marketing performance. The research was applied 

to a sample of (353) individuals working in some Libyan airline companies in the 

city of Tripoli. A survey form was developed to collect field research data. The 

reliability and validity of the scales used in the research were tested using 

confirmatory factor analysis and the Cronbach’s alpha coefficient. Structural 

equation modeling was also used to test the research hypotheses. 

The findings showed a statistically significant positive effect of marketing 

knowledge management on marketing performance, as well as a statistically 

significant positive effect of marketing knowledge management on innovative 

marketing. In the same context, the research showed that there is a statistically 

significant positive effect of innovative marketing on marketing performance, as 

the results showed that there is a statistically significant positive effect of 

marketing knowledge management on marketing performance under the 

mediation of innovative marketing. 

Keywords : marketing knowledge management, marketing performance, 

innovative marketing. 
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،

 العينة على شركات الطيران الليبية محل البحث( توزيع 4جدول رقم )

 الشركة
 نوع

 الشركة

 الإجمالي عدد مفردات العينة في الإدارة

الإدارة 

 العليا

 الإدارة

 الوسطى
 النسبة العدد الإدارةالإشرافية

 %45,33 160 89 50 21 عامة فريقيةالأالجوية الخطوط 

 %41,93 148 103 28 17 عامة الخطوط الجوية الليبية

 %6,80 24 17 6 1 خاصة البراقطيران 

 %5,94 21 15 5 1 خاصة الأجنحة الليبية

 %100 353 224 89 40 الإجمالي

 المصدر: من إعداد الباحثين
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