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Abstract:

This study aims to explore the impact of brand recognition on purchase
intention in the luxury tourism sector in Egypt, with an examination of the
moderating role of reverse marketing as an influential tool in this context. Brand
recognition is considered a critical factor in shaping consumer behavior,
especially in luxury sectors that heavily rely on mental imagery and perceived
value. However, demarketing, which focuses on reducing traditional marketing
efforts and enhancing real experiences and authenticity, plays a unique role in
moderating the relationship between brand recognition and purchase intention.
A quantitative research methodology used to collect data from a sample of
customers who have prior experience with luxury tourism services in Egypt. The
results showed that brand recognition has a positive impact on purchase
intention, and demarketing acts as a moderating variable that enhances or
mitigates this impact based on the nature of the customer experience. The
study provides valuable insights for marketers in the luxury tourism sector on
the importance of considering demarketing practices when planning.
Keywords: Brand recognition, Purchase Intention, Demarketing, Luxury

Tourism, Egypt.
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